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Save The Children International 

ROLE PROFILE


	TITLE: New Markets Donor Development Manager 

	TEAM/PROGRAMME: Global Communications and Engagement Hub
 
	LOCATION: Centre - London, UK or any existing Save the Children International Regional or Country office worldwide. The role could involve up to 10% international travel.

	GRADE: C; Mid-Senior Level 
	CONTRACT LENGTH: Permanent

	CHILD SAFEGUARDING:
Level 2: either the post holder will have access to personal data about children and/or young people as part of their work; or the post holder will be working in a ‘regulated’ position (accountant, barrister, solicitor, legal executive); therefore, a police check will be required (at ‘standard’ level in the UK or equivalent in other countries).



	ROLE PURPOSE: 
As the New Markets Donor Development Manager, you will play a crucial role within the Non-Member Markets Team, focusing on digital fundraising programs in regions where Save the Children does not have a physical office presence. This includes many countries in Eastern Asia, Europe, and the Middle East.
The New Markets Donor Development Manager will drive our existing plans for supporter retention and development. This pivotal role is responsible for engaging with donors to build and nurture relationships, increase engagement, and maximize their lifetime value. You will be responsible for developing the donor development annual and long-term plans and strategies for individual giving, as well as implementing and overseeing all campaigns and activities related to donor development. While the program has been primarily digital in the past, this role will also incorporate telemarketing into the mix of channels. The successful candidate will possess a strong understanding of donor engagement strategies, exceptional communication skills, and the ability to build long-term relationships with donors. As the New Markets Donor Development Manager you will be an expert in donor retention and development, responsible for promoting best practices and innovation. Additionally, you will play a key role in supporting Member offices by sharing best practices from testing conducted in non-member markets.
Working closely with the Global Digital New Markets Specialist and the New Markets Acquisition Manager, you will contribute to our long-term strategy and align with our global organizational goals. This role offers the opportunity to provide input into the program strategy, take a hands-on approach to your work, and collaborate effectively within the team.

The New Markets Donor Development Manager position is part of the Digital Public Engagement Team, an agile team that has been working virtually even before the pandemic. This team provides strategic support and specialist technical guidance to our 27+ Members, primarily located in Asia, Oceania, Europe, and the Americas. The team also focuses on reaching new audiences and engaging with them in non-Member markets, with a special emphasis on key markets.

The New Markets Donor Development Manager  will be part of the member offices practitioner communities, the New Markets Donor Development Manager will actively engage in sharing and learning from best practices and case studies among different offices. This position offers a unique opportunity for continuous learning and growth. Through active participation and knowledge exchange within these communities, the manager will contribute significantly to the organization's collective progress and success in donor development.
This is an exceptional opportunity to further develop a wide range of skills and gain valuable experience and knowledge while working in an international and multicultural environment.



	SCOPE OF ROLE: 
Reports to: Global Digital New Markets Specialist 
Staff reporting to this post: None.

Budget Responsibilities: Not directly. However, this role will support and work hand-in-hand with the Global Digital New Markets Specialist who does have the responsibility for meeting revenue and ROI targets and ensuring that spending is within agreed budgets and that any deviations from forecast are managed and escalated. 


Role Dimensions: 

The primary deliverables and scope will be focused in non-member markets growth.

The role requires the ability to work collaboratively across different teams and locations. It also involves actively engaging with internal communities and practitioner groups focused on donor development and data analysis.
In the event of a major humanitarian emergency, the role holder may be expected to work outside the normal job description and be able to vary working hours accordingly.

This role will involve the opportunity to travel to participate in in-person team meetings.



	KEY AREAS OF ACCOUNTABILITY: 
1- Donor Engagement Strategy: Develop and execute a comprehensive donor engagement strategy to increase donor involvement, loyalty, and lifetime value. The primary goal is to drive sustainable income growth through digital channels and telemarketing in non-member markets.

2- Campaign Implementation: Plan, coordinate, and execute donor development campaigns that align with organizational goals and objectives. These campaigns should include stewardship and engagement initiatives, delinquency and reactivation efforts, one-time special appeals, conversion campaigns from one-time givers to regular givers, and other targeted campaigns to increase income, retention rates, and lifetime value of existing donors.

3- Telemarketing Integration: Incorporate telemarketing into the existing donor development program by managing vendor relationships, developing scripts, providing training, and monitoring performance.

4- Donor Retention: Implement strategies to enhance donor retention rates, including personalized communication, recognition, and stewardship activities.

5- Donor Delinquency: Develop strategies to improve delinquency rates through effective communication and improvements to the payment dunning process, aiming to increase income from existing regular givers.

6- New Product Development: Take charge of developing and implementing strategies to increase income from existing donors through legacy giving and the implementation of a Mid Value giving program.

7- Relationship Building: Build and nurture relationships with existing and potential donors through various communication channels, including phone, email, and social media.

8- Data Analysis: Monitor and analyse donor data to identify trends, patterns, and opportunities for improvement. Utilize data insights to refine donor development strategies and improve the effectiveness of campaigns.

9- Reporting and Evaluation: Provide regular reports on donor development activities, campaign results, and progress towards goals. Conduct periodic evaluations to assess the impact and effectiveness of donor engagement initiatives.

10- CRM Proficiency: Demonstrated ability to work effectively with Customer Relationship Management (CRM) systems, utilizing them for data management, analysis, and reporting purposes. Hands-on experience in handling various CRM functions, including information collection, integration with tools like payment gateways and email marketing, as well as monitoring key performance indicators (KPIs).

11- Marketing Automation Tools: The candidate should possess a strong comprehension of marketing automation tools and their functionalities, showcasing expertise in creating and managing automated marketing campaigns and journeys. Including a multi-channel approach, effectively engaging with audiences at various touchpoints throughout the customer journey.

12- Collaboration: Collaborate with cross-functional teams, including Marketing, Communications, and Fundraising, to ensure alignment and integration of donor development efforts across the organization. Especially with Fundraising to guaranty the best donor experience from point of sale to retention and upgrade. Coordinate with the Global Creative Content Unit to provide necessary briefs for digital assets required in different campaigns.

13- Industry Research: Stay up-to-date with industry trends, best practices, and emerging technologies in donor engagement. Incorporate relevant strategies into the donor development program.

14- Budget Management: Effectively manage the budget for donor development initiatives, ensuring efficient allocation of resources.

15- Vendor Management: Manage vendors/agencies by ensuring they adhere to the responsibilities and metrics outlined in the contract and statement of work. Support the vendor selection process through requirements identification, development of RFPs, and participation in the selection process as required.

16- During humanitarian emergencies in non-member markets, collaborate closely with the Head of Humanitarian Fundraising to maximize digital opportunities for raising semi-restricted funds through the Children Emergency Fund.

Other tasks and projects as required by the Head of Digital Engagement team.


	BEHAVIOURS (SCI Values in Practice) 
Accountability:

· holds self accountable for making decisions, managing resources efficiently, achieving and role modelling Save the Children values

Ambition:

· sets ambitious and challenging goals for themselves and takes responsibility for their own personal development
· widely shares their personal vision for Save the Children, engages and motivates others

· future orientated, thinks strategically and on a global scale.

Collaboration:

· builds and maintains effective relationships with colleagues, Members and external partners and supporters

· values diversity, sees it as a source of competitive strength

· approachable, good listener, easy to talk to.

Creativity:

· develops and encourages new and innovative solutions

· willing to take disciplined risks.

Integrity:

· honest, encourages openness and transparency; demonstrates highest levels of integrity



	QUALIFICATIONS 

· Education: Bachelor's degree in a relevant field (Marketing, Communications, Nonprofit Management, etc.) or equivalent experience. Advanced degree preferred.
· 

	EXPERIENCE AND SKILLS:
Essential
· Minimum of 5 years of experience in donor development, fundraising, or related roles, with a demonstrated track record of successfully engaging and stewarding donors.

· Donor Engagement Expertise: In-depth understanding of donor engagement strategies, including digital and telemarketing approaches. 

· Experience with CRM systems and data analysis.

· Experience with Marketing Automated tools.

· Communication Skills: Excellent written and verbal communication skills, with the ability to effectively communicate the organization's mission and impact to donors. Strong interpersonal skills to build and maintain relationships with donors and internal stakeholders.

· Strategic Thinking: Proven ability to develop and implement strategic plans and initiatives to achieve donor engagement and fundraising goals.

· Analytical Skills: Proficient in data analysis, with the ability to interpret donor data and generate actionable insights. Experience with data-driven decision-making and A/B testing is a plus.

· Project Management: Strong organizational skills with the ability to manage multiple projects simultaneously, meet deadlines, and prioritize tasks effectively.

· Collaboration and Teamwork: Demonstrated ability to work collaboratively with cross-functional teams and build relationships with internal and external stakeholders.

· Flexibility and Adaptability: Ability to thrive in a fast-paced and changing environment, adapting to new technologies, strategies, and emerging trends in donor engagement.

· Deep knowledge of email marketing and automations. 

· Working knowledge of web development and web analytics 

· Agency management experience. 

· Capacity to build and maintain excellent relations and to work effectively in a multicultural and multi-ethnic environment respecting diversity.
· Fluent in English, additional language skills would be an asset.
· Passion for the Mission: A genuine passion for the mission of Save the Children and a commitment to improving the lives of children worldwide.

Desirable

· Experience working with Sales Force CRM.
· Experience working with Active Campaign.

· Experience using major web content management systems, especially Drupal.

· Experience working internationally with RaiseNow, PayPal and Stripe.

· Experience with a multi-market programme.
· Experience working with PowerBI.


	Additional job responsibilities

The job duties and responsibilities as set out above are not exhaustive and the post holder may be required to carry out additional duties within reasonableness of their level of skills and experience.



	Equal Opportunities 

The post holder is required to carry out the duties in accordance with the SCI Equal Opportunities and Diversity policies and procedures.



	Health and Safety

The role holder is required to carry out the duties in accordance with SCI Health and Safety policies and procedures.

	Child Safeguarding:

We need to keep children safe so our selection process, which includes rigorous background checks, reflects our commitment to the protection of children from abuse.

	Safeguarding our Staff:

The post holder is required to carry out the duties in accordance with the SCI anti-harassment policy
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